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PRESS release 

Saúl Craviotto and the Spanish men’s K4 500 Olympic team, stars of the new Emidio Tucci campaign

•	Emidio Tucci offers men the certainty that they’ll always be well dressed.

•	The values of Emidio Tucci, the men’s fashion brand by El Corte Inglés, are quality, design and perfect patterns in all its garments.


Madrid, 26 April 2024: El Corte Inglés presents the new spring men’s fashion campaign with the claim “I am Emidio Tucci”, starring Saúl Craviotto and the Spanish men’s K4 500 Olympic rowing team who share the brand’s values and are the perfect ambassadors for this campaign. Emidio Tucci is the official sponsor of the Spanish men’s K4 500 Olympic Team made up of Saúl Craviotto, Marcus Cooper Waltz, Carlos Arévalo and Rodrigo Germade.
Teamwork, consistency, synchronisation and the search for perfection are the main values behind the campaign, shared by the stars and the brand, making them the perfect match.
Emidio Tucci by El Corte Inglés presents a collection for the modern, elegant man. It adapts to everyday life and ensures he will be stylish on any occasion, regardless of his style or personality. 
This season, Emidio Tucci once again opts for designs using top quality fabrics and perfect patterns. The elegant, on-trend line offers natural colours and pieces in 100% linen and in washed cotton.

“I am Emidio Tucci” will include digital media, outdoor advertising, magazines and 30”, 20” and 10” ads. The campaign was developed by El Corte Inglés in-house teams and production company Cute, with producer Victor Carey and photographer Pablo Zamora. The post will première today during prime time.
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