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El Corte Inglés will manage the official MADRING merchandising store at the F1 GP



· As Local Event Supporter of the 2026 Formula 1 Spanish Grand Prix, El Corte Inglés brings fans the first official MADRING merchandising collection.

· The company will manage the largest official MADRING merchandising store inside the circuit, an experiential space of nearly 200 m² in the Fan Zone District —the largest of the GP—, in addition to five other points of sale located at the main entrances.

· Made up of the Classic, Madrid and Drive lines and with 54 references, the official collection will allow attendees to take home an exclusive souvenir of the first MADRING collection of the 2026 Madrid Formula 1 Grand Prix.


Madrid, 09 September 2026: El Corte Inglés will strengthen its presence at MADRING during the 2026 Formula 1 Spanish Grand Prix, which will take place in Madrid from September 11 to 13, by managing the largest official MADRING merchandising store on the circuit and launching another five points of sale distributed around access points near the entrance gates to the circuit.
As Local Event Supporter of the Grand Prix, the company will be responsible for bringing fans the first official MADRING merchandising collection, designed together with the organisers and produced entirely by El Corte Inglés. The proposal features three different lines: Classic, Madrid and Drive, designed to represent different styles and different ways of experiencing and understanding the new Madrid Grand Prix.
The main commercial space will be located in the Valdebebas Fan Zone, where El Corte Inglés will have an experiential store of approximately 200 square metres. Conceived as a meeting point for fans, this location will combine the sale of the official collection with different entertainment and activation proposals linked to the universe of Formula 1, including live music with a DJ booth and the interactive Pit Stop Challenge, which will allow visitors to test their reflexes and ability to react.
In addition to this main space, El Corte Inglés will manage five other official points of sale located at different entrances to the circuit, making it easier for everyone to purchase products from the collection and keep a souvenir of this first edition of the event. These points will be located at the Feria de Madrid metro station (Access A), Glorieta de Luxemburgo (Access C1), Mar de Cristal metro station roundabout (Access C2), Avenida de Alejandro de la Sota (Access E) and Calle Francisco Umbral (Access D).
The official MADRING collection features a total of 54 references for all audiences, including T-shirts, sweatshirts, accessories and items inspired by both the visual identity of the Grand Prix and some of the most recognisable elements of the city of Madrid. The Classic line takes as a reference the most emblematic codes of the competition with the circuit logos and layout of the circuit; Madrid pays tribute to the identity of the capital; and Drive brings the universe of drivers and Formula 1 closer through a contemporary aesthetic proposal.
In addition to the circuit, the collection is available exclusively on the El Corte Inglés website and in a selection of the company's centres in Madrid: Castellana, Princesa, Campo de las Naciones, Callao, Goya, Sanchinarro and Pozuelo, with the Serrano centre now added.
With this collaboration, El Corte Inglés consolidates its role as a strategic partner of MADRING, participating both in developing the first official merchandising collection and in its marketing, with the aim of bringing the Grand Prix experience to thousands of fans on and off the circuit.

image1.png
€2 Covie fngtarr




