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Press release

El Corte Inglés opens pop-up spaces to exclusively launch the official MADRING collection
· The company today begins the exclusive sale of the three official MADRING merchandising lines.

· The collection will be available online and in a selection of El Corte Inglés stores, which will have pop-up spaces dedicated to the brand.

Madrid, 1 September 2026. El Corte Inglés is launching today the exclusive sale of the official MADRING merchandising collection, available now in stores and on its website. The proposal includes a selection of products inspired by the MADRING Formula 1 Spanish Grand Prix and is the first official collection linked to the project.

A few days before the Grand Prix, which will take place in Madrid from September 11 to 13, the collection arrives with the aim of transferring the visual identity and universe of the competition to items designed to accompany fans on and off the circuit.

The proposal revolves around three differentiated creative lines: Classic, Madrid and Drive, each conceived to represent different ways of understanding the Grand Prix and its link with the city.

The reference for the Classic line is the most recognisable codes of motor sports and Formula 1. The Madrid collection emphasises the identity of the city and some of its most characteristic elements. Meanwhile, Drive brings the MADRING universe closer to new generations with a proposal of contemporary aesthetics.

The customer will be able to find a wide variety of products for all audiences, from T-shirts and sweatshirts with different cuts, designs and colour codes depending on the collection; to accessories such as tote bags, bottles and thermos cups, magnets, patches, fans and key chains with the MADRING logo and circuit map. Some of them with hints to the city and its locals, with the image of La Monumental circuit bend and drawings of cats, in addition to bodysuits, T-shirts and hats designed for little ones.

In total, the collection has 54 references for both Formula 1 fans and those who wish to incorporate a memory or a representative element of the new Madrid Grand Prix into their daily lives.

Fans will be able to purchase the collection at a selection of El Corte Inglés stores that will have pop-up spaces specially designed to bring the MADRING experience closer to the public. These spaces will be located at Castellana, Princesa, Campo de las Naciones, Callao, Goya, Sanchinarro and Pozuelo, in Madrid, where you can discover the different product lines in settings designed to reflect the visual identity and values associated with MADRING.

With this collaboration, El Corte Inglés becomes the exclusive point of sale for official MADRING merchandising, bringing the collection closer to consumers through its network of shopping centres and its digital channels.

El Corte Inglés is the Local Event Supporter of the 2026 Spanish Grand Prix, joining one of the biggest sporting and entertainment events that the country will host this year.
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